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6,861
100% of total

672 (9.79%)
639 (9.31%)
615 (B.26%)
284 (4.14%)
238 (3.47%)
172 (251%)
156 (2.27%)
145 (2.11%)
122 (1.78%)
116 (1.69%)
114 (1.66%)
104 (1.52%)
103 (1.5%)
85(1.24%)
82(1.2%)
78(1.14%)
77 (1.12%)
76(1.11%)
72 (1.05%)
71(1.03%)
66 (D.96%)
65 (0.95%)
61(D.89%)
59 (0.86%)

58 (0.85%)

2,937
100% of total

287 (9.77%)
349 (11.88%)
210(7.15%)
146 (4.97%)
122 (4.15%)
136 (4.63%)
131 (4.46%)
125 (4.26%)
55(1.87%)
68 (2.32%)
65(2.21%)
95(3.23%)
93(3.17%)
62(211%)
60 (2.04%)
62(2.11%)
55 (1.87%)
4B {1.63%)
43(1.46%)
44(1.5%)
47 (1.6%)
32 (1.09%)
44(1.5%)
38(1.29%)

54(1.84%)

Views per HAverage Engagement
active user time per active user
234 45s
Avg 0% Avg 0%
234 23s
1.83 223
293 ImO2s
195 35s
195 im13s
126 25
119 48s
1.16 35s
2322 52s
1N imOés
175 34s
1.09 31s
111 13
1.37 263
137 65
1.26 21s
140 36s
1.58 293
167 1m29s
1.61 52s
1.40 3s
203 im32s
1.39 20s
1.55 145
1.07 27s

Event count
Allevents -

2037
100% of total

1,969 (9.69%)
2,038 (10.03%)
1,399 (6.89%)
788 (3.88%)
573 (2.82%)
561 (2.76%)
557 (2.74%)
503 (2 48%)
295 (1.45%)
335 (1.65%)
277 (1.36%)
430 (2.12%)
334 (1.64%)
262 (1.29%)
281 (1.38%)
203 (1%)

260 (1.28%)
192 (0.95%)
235 (1.16%)
148 (0.73%)
206 (1.01%)
140 (0.69%)
131 (0.64%)
194 (0.95%)

218 (1.07%)



